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(1)̔ №≢ ֲ ȁ ֟ῒᵩӊ24.9%ȁ20% 20%  

(2)̔ PT Megah Putra Manunggal ῒᵩӊ45%  

(3)̔ Ῑ ֟ҙ ֤ ҙ ҹ ֲ ῃ Ὲ ȂҬ ԍ Ῑ ֟ҙ ֤ ҙ ҹ75.1% 

(4)̔ ֲ №≢ ҉ ҙ61% 39% ȂҬ ԍ҉ ҙ ҹ90.3% 

(5)̔ ֲ ȁ №≢ ҙ60%ȁ20% 20% ȂҬ ԍ ҙ ҹ85.1% 

(6)̔ ֲ №≢ ҙ80% 20% ȂҬ ԍ ҙ ҹ80.1% 

(7)̔Ҭ Ὲ ῒᵩӊ50%  

Ὲ  
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100%

55% (2)

100% 80.1% (6)

100% 50% (7) 85.1% (5)75.1% (3)

100% 100% 100% 100% 90.3% (4) 100%

100% 100% 75.1% (3) 100%75.1% (1) 100% 100% 100% 80% (1) 80% (1)

100%

( )

59.64% 40.36%

2015 6 30  



֦ ҙ  

 

Í Ḡ ⌠854ַ ᾝ̆ 30.0%  

Í ֟ 5,000ַ ᾝ̆ 12.9% 

Í қ ≠58.6ַ ᾝ̆ 2.0Ṑ 

Í қ 12.4%̆ 8.5%  

Í ҙⱵᴇṿ32.5ַ ᾝ̆ 36.6% 

Í қ ῤ ᴇṿ24.1 ᾝ̆ 20.1 ᾝ 19.9% 

Í ֟ ῬḠ ҙⱵ Ḡ  
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֦ ҙ ̂ ̃ 

ῤḠ ҙⱵ ̆ҙⱵ  

Í Ḡ 29.4%̆ ԍ 6.4ҩ № ̆

ᴍ ⌠5.5% 

Í ף ֲ ֲ Ḡ 2.12̓ ᾝֲ ̆ ꜚҩ Ḡ

65.1%̆ ↓ ҙ ̕ ֟ ֲ̂ 30̓ Ḡ ץ

҉ֲ̃ⱬ 69.6% 

Íҩ ȁ Ḡ ҙ ᾢ̆ ᵣ ט Ḡ

 

Í ῤ֟ Ḡ 24.3%̆ ԍ ҙ 12.5ҩ №

̆ Ḡ ≠ 

ÍῙ ֟ᵩ ⌠985ַ ᾝֲ ̆ ַ ῏ 
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҉ץ : ֲץ  



֦ ҙ ̂ ̃ 

Ḡ ҙⱵ ̆≠  

Í Ḡ 17.0%̆ Ḡ ̆ Ḡ≠

21.3% 

Í Ḡ ѿ̆ Ḡ ᴨ  

Í ῬḠ ֟ ῬḠҙⱵḠ ᴇṿ ̆ ԍ

90.7% ᵞ  
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҉ץ : ץ  



֦ ҙ ̂ ̃ 

֟ ҙⱵ  

Í ֟ 179ַ ᾝ̆ 130.3%̆

⌠7.75%̆ 2.61ҩ №  

Í Ҭ̆46% № ῀ ҙ╠1/3̆

23% № ῀ ҙ╠҈ 

Í ҈ ֟ ҙⱵ 2,270 ַ ᾝ̆

35.7%   

Í ֟ ῀2.1ַ ᾝ̆ 106.4% 
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֦ ҙ ̂ ̃ 

ᵬ ֜ ҙⱵ  

Í 2015 ҉ ҍҬ ₮

ᵬ Ȃ 2015 6 ̆῍ҍ53 ᵬ῏

 

Í֜ Ḡ 15.9ַ ᾝ̆ῒҬ ֟Ḡ 12.8ַ ᾝ̆

Ῑ2.2ַ ᾝ̆Ῑ ֟0.5ַ ᾝ 

ÍҬ ⱴ ῀ȉ Ȋ̆ 2015 6 ̆ ⱴ

4,757 ̆ Ḡ 1.8ַ ᾝ 
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֦ ҙ ̂ ̃ 

ⱬ ᴇṿ  

Í2015 ҉ ̆ ԋ ῀ Interbrand ᶃҬ

ᴇṿ BrandZ ΐᴇṿҬ 100 ̆

ᴇṿ 2014 ̆ғ ҙῈ ᵝ 
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ҙⱵ№ ӊ ≠ №  

҆ ᾝ 
2015  
҉  

2014 ҉  
̂ ↓̃ 

 

ֲ Ḡ  5,316 1,815 +1.9Ṑ 

ῤ ֟Ḡ  706 263 +1.7Ṑ 

֟Ḡ ῬḠ  639 519 +23.1% 

Ῑ ᵣֲ Ḡ  113 63 +80.9% 

ῒ(283) 489 1 ז - 

‪≠  7,263 2,377 +2.1Ṑ 

қ  (1,405) (438) +2.2Ṑ 

қ ≠ ‪  5,858 1,939 +2.0Ṑ 

1 ῒזҺ Ҭ ȁ ֟ ȁ ȁ ȁ Ὲ ȁץ  

10 



̢ 

ѻ ֲ  

ֲ Ḡ ҙⱵ   

: ԍ2013 11 ̆ ֲ 50.05% ⱴ 75.1%Ȃ 
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ֲ Ḡ ̔Ḡ ԍ ҙ ȁ ᴍ ⱴȁ 
          ễט ⱬᾟ  

Ḡ ῀ ᴍ  

ễט ⱬᾟ  
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50,719  

 
63,493  

2014҉  2015҉  

 

268% 
325% 

ԍ2014 12 31  ԍ2015 6 30  

5.1% 
5.5% 

ԍ2014 12 31  ԍ2015 6 30  



ֲ Ḡ ̔Ḡ  - № ⅞№ 

2014 
 

2015 
 

880 1,005 

20,105 28,194 

29,733 34,293 

ҩֲף ҙⱵ  

*  ᾝ Һ  
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58.7% 54.0% 

39.6% 44.4% 

1.7% 1.6% 

2014҉  2015҉  

 

ᵣ ᾝ  *  
ҩֲף  
Ḡ  

50,719  63,493  



ֲ Ḡ ̔ҩֲף  -  Ḡ  

Ḡ  ҙⱵᴇṿ  
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6,089  

10,055  

2014҉  2015҉  

 

33% 
30% 

2014ῃ  2015҉  

ҙⱵᴇṿ ꜚ ԍῈ ᴝ ’ ԅҌ ̆ ῃ  



ֲ Ḡ : ҩֲף Ḡ  
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2014҉  
2015҉  

78.1% 

38.9% 

21.9% 

61.1% 
10  Ҋץ

10  ҉ץ

Ḡ ꜚ ԍῈ ᴝ ’ ԅҌ ֟ ̆ ῃ ᴨ  



ֲ Ḡ ̔ҩ ֲⱬ ȁֲ Ḡ  
 

ף ֲ Ḡ  ҩֲף  
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 16,331  

 23,927  

ԍ2014 12 31  ԍ2015 6 30  

 

 
133,734  

 
147,953  

ԍ2014 12 31  ԍ2015 6 30  

14҆ 



ֲ Ḡ ̔ Ḡ Ḡ ԍ  
                        

Ḡ  ҙⱵᴇṿ  
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1,611  

 
2,098  

2014҉  2015҉  

 

33% 
30% 

2014ῃ  2015҉  



ֲ Ḡ ̔ ҙ╠↓ 

ҩֲף  Ḡ  

18 

92.9% 92.6% 92.5% 

88.4% 88.7% 88.0% 

ԍ2013 12 31  ԍ2014 12 31  ԍ2015 6 30  

13ҩ ӊḠ  

25ҩ ӊḠ  

92.3% 
91.1% 91.0% 

89.6% 88.5% 
87.2% 

ԍ2013 12 31  ԍ2014 12 31  ԍ2015 6 30  

13ҩ ӊḠ  

25ҩ ӊḠ  



ֲ ῤ ᴇṿ 

ῤ ᴇṿ ῏  

1. ֟‪ṿҺ ֲ Ҭ ‰ ӊ қ ֟‪ṿ   

2. ⌠ ֟ Ὲᾛᴇṿ № ҙⱵ Ὲᾛᴇṿ  
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 35,621  

 39,717  

 1,272  

 76,610  

֟‪ṿ ҙⱵᴇṿ ⌠ ֟   

Ὲᾛᴇṿ  

ῤ ᴇṿ 

҆ ᾝ 

2015 6 30  

1 

2 

 
65,553  

 
76,610  

ԍ2014 12 31  ԍ2015 6 30  

҆ ᾝ 



ֲ ҙⱵᴇṿ  ל

20 

2014҉  

2015҉  

 2,376   3,246  

 



̢ 

ѻ  

ῤ ֟Ḡ ҙⱵ  

̔ ԍ2013 11 ̆ 61.21% ⱴ 100%Ȃ 
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ῤ ֟Ḡ : Ḡ ԍ ҙ  

Ḡ ῀ ễט ⱬᾟ  
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2014҉  
2015҉  

 8,029  

 9,949  

 

ԍ2014 12 31  
ԍ2015 6 30  

174% 
171% 



ῤ ֟Ḡ  

 ל 
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54.7% 52.8% 

44.9% 46.8% 

2014҉  2015҉  

ט   

99.6% 99.6% 

99.9% 
99.8% 99.8% 99.8% 

99.6% 

2011  2012  2013  2014  2015҉  



Ҋץ ҹ ῤ ╠̆ Ὲ ҙ Ȃ 

֟Ḡ ῬḠ ҙⱵ  

 

ѻ  

ѻ  

 

 

 

ѻ ⱴ  

ѻ  

ѻ  

 

ῬḠ  

ѻ ῬḠ  
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֟Ḡ ῬḠ ̔Ḡ ῀ ẫ  

ῬḠ  ֟Ḡ  
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 1,098  

 485  

 1,149  

 500  

  

҆ ᾝ 2014҉  2015҉  

 2,317  
 2,655  

 821  
 2,473  

2014҉  2015҉  

҆ ᾝ Ḡ  Ḡ  

3,138 

5,128 



֟Ḡ ῬḠ  

̆ Ḡ Ḡ ≠ 

*  
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89.8% 87.8% 
95.9% 

92.3% 91.2% 90.7% 

  ῬḠ *  

2014҉  2015҉  



̢ 

ω Ῑ  

Ῑ ᵣֲ Ḡ ҙⱵ  

̔ ԍ2013 11 ̆ Ῑ 96% ⱴ 100%Ȃ 
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Ῑ ᵣֲ Ḡ ҙⱵ 

ҙⱵ ꞊ ̕ ̕ᴑҙ ҙⱵ  

ᴑҙ ֟ 

Ḡ ῀ ≠  

ᴑҙ ֟ 

28 

 63  

 113  

2014҉  2015҉  

҆ ᾝ 

 46,243  
 56,138  

ԍ2014 12 31  ԍ2015 6 30  

҆ ᾝ 

 2,135  

 2,408  

2014҉  2015҉  

҆ ᾝ 

 53,247  
 59,941  

ԍ2014 12 31  ԍ2015 6 30  

҆ ᾝ 


